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APPENDIX A

Questionnaire on buying behaviour-1

Dear Respondent,

I am a PhD student in the Dept. of Business Administration, Tezpur University doing my research in the
area of consumer behaviour under the guidance of Prof. Mrinmoy K. Sarma. As part of my research work |
wish to gather some information from you. I request your kind cooperation in filling up the questionnaire.
The information so collected shall be used only for research purposes and no part of it shall be disclosed to
anyone. Thanks for your kind cooperation.

Thanking you,
Kalyani Kalita

A. Following statements are related to your behaviour when buying the mentioned services. Please mark
the option that is most appropriate in your case. Indicate your response in a scale of 1 to 5 where,

1=Never happens, 2=Rarely happens, 3=Sometimes, 4=Mostly happens, 5=Always happens

OIS IFFPTRE SERS CTANFI6] FEwe AR Fqe ¥'F 571 JfofFyR [RAF a7m FR@ o9
33 afSCT IR SEWE TpF AJ OTe 7] AFFMT TTS AF IFT IF6S AN Fo TFTT FI9,
FE-> S=(FFSATS ATH, 3=FI63 TX, O=ATE- AW X, 8=FCSIVT T, ¢=5"IT )

Mobhile Barking
. Restaurant- Services Omline S_enrm.asr Tetsurle
Movie Eating out Rechargs/Tariff Shopping Credit/Dehit card rave
ete usel Loanfiaving
' account

1. I buy this service on the spur of the [ ] ] ] [ ] ] [ ]

moment (MW FEII FaEe 93 CEET
)

2. When I see something new and I:I I:I I:I I:I I:I

interesting about this service, I buy it
immediately (1% CRGRE t© Sfte Tga IF ACEEF [FAT LT AT ToT M7 FE)

3. I often feel that if I don’t buy this I:l I:l |:| I:l I:l

service | will miss an opportunity ((TF @ AWFAT TET (FF A3 (FANGT HSEE ST 957 (RFFR - (T)

4. I buy this service according to how I I:I I:I I:I I:I I:I

feel at the moment (9% (TG oy A1 Al = fger (M GE™R 8798 6 FE)

5. I buy this service for happiness
(5 9 TS e ST AT ) [] [] 1 [ []

0 O o O



APPENDIX A

B. Please read each of the following statement carefully and put a “\> mark on the circle that is most suitable in
your case.
(TR X O9 TFFLTRT 87 TRIMEF T6F I CTHIE ¥ TF60 <T@ I ACNTR 76T T F39 | AT

Never
Always Often Sometimes Rarely (GICRIK
ST 1) IS ST Ffos T
1. 1buy what I like rather than what I need
(M @er TEOeF ©F T TJEIE ) O O O O O
2. Iplan carefully and stick to it O O O O O

(% SE T s 57 NS We I FET)

3. T often end up spending more money than O @) @) O O
I originally think (3 swi¥ SIe@E @RE 396 F@ET)
4. 1 get emotional quite easily O O O O O

(9 CTEPIET SMEEE 7 5T

5. I regret after a purchase (¥R @ = fAew
SECTEAT FET)
6. I feel a sense of thrill when I act spontaneously O O O O O

(W} OGO B[ F91 I B (@FENET AT T3 )

7. I can not control myself of doing things that I really o o o o O
want to do (CNF 3= (TRET FHEGT SIS VNPT (T-NET)
8. I think a lot before doing something O O O o ©

(R’ A 3 F99 A6 T0 SIEN)

C. Please read each of the following statement carefully and put a “\> mark on the circle that is most
appropriate in your case. (I FJ 597 IFTFITRT 87 TRIE T6F Y CNHE 33T TF60 ) T@ST I
ACNAT TG TF FIF | AN (a0 G IOFF AT 27 CRGIE SA1F)

Never
Always Often Sometimes Rarely (Pl
ST Ele S TAF I3 GER

1. I look for exciting experiences even if it involves O @) @) @) O
some danger (32 u¥ (FNFF Afoewel 77 [FewET IWS
Sle fIomT STEEAT A0 )
2.1 get bored very quickly (3% w3%ame o =@ wmg) O O O O O
3. I am active and energetic (%% W(&¥ oq w9 ) O O O O O
4.1 prefer a routine & easy life (% 51 sTorpIes ag ®) ®) ®) O O
25 SEd T FET)
5.1am a calm and relaxed person (312 S=7 9Iq 3137 O @) O O O
s TfF)
6. I try new and exciting experiences o @) @) @) @)

(MR Age I (FPNFFT ool 77 [FEIET)
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D. Please read each of the following statement carefully and put a “\” mark on the circle that is most
appropriate in your case. (Jqg% F¥ O IFFING 87 T2FE T6F A{ CNHIE AT TF60 “V° FT@T FF

SN FIT TSP FF )

Strongly
Agree
o

AFNO

1. I do not spend money unnecessarily O
(% o7 5P A6 APEI)

2. I spend for today let tomorrow brings what it
will (% SIS §9-F9 AT (FTRA AT FE1)

3. I visit places that are quite different e
(R g qga IRET FEIAE T3)

4. Tt is important for me to live a fashionable
lifestyle (=17 a1 Iy Sad I FIGT GNF
AE AXSAT)

5. I would prefer a quiet evening than going O
out with family/friends (Ig-3=a= 1 A=
Tite HfEET (IOl P e A TR (@R BT T18)

Agree
AFNO

Neither
Agree nor
Disagree
68 &y
IO AY

O

Strongly

Disagree Disagree
AFS

(SR RICY

@ O

O O

@ O

O O

O O

E. Please read each of the following statement carefully and put a ‘Y’ mark on the circle that is most
appropriate in your case. (JIZ ¥ T IFFIMNN SIF TIINF  T6F A CTHTE IFT AF6 “\ ST

FE ACHT T I 395 | ACTHT (Faw G

SEFIP AT T CTRGIE Se1)

Strongly

Agree
soef
NERC)

1. 1 do whatever I want to do(x@ & 3=1 Q
OIEE FET)

2. I never disagree with others (W @fems (O
AT e f7¥e 728)

3. T follow unique and different lifestyle
than most of others (¥2 WFqzowl® Fe O
(@EST SN AT T FIA AT FET)

4. 1 am a carefree person(3@ a5 gwar O
TE)

5. T ask for family/friend’s approval in my
decision (% R fw@ <7 a1 O
TR-THIF @ 8)

6. I am self sufficient (%% ¥= s=yef) O

Agree
AFNO

Neither
Agree nor
Disagree

MRCREOER]
RERICRECER]

O
O

O
O
O

Strongly
Disagree Disagree
IS il
EERCY
O O
O O
O O
O O
O O
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F. On a scale from 1-5, how much do you agree with the following statements when buying the
services mentioned below?
1=Never happens, 2=Rarely happens, 3=Sometimes, 4=Mostly happens, 5=Always happens

T SERE IFEINNT 56 I e e I 53 Ive SFPT FIRF)
(S=(FFSTTS T2H, :=F1f63 T, O=HI- TN T, 8=(IMRSTVT 7X, ¢=WTH)

Mobile i SBenficesg— Leisure
. . . . . Restaurant- Services- Online ) j
Before purchasing this service I think: ~ Movie g0 0 poopocorTaisy shopping  CreditDebit card Travel
uee Loan/Saving

ete.

1. A lot about the quality (92 EGT FaF

e 8T WAwws @ IR edr-fear

FET)

2. It could be a waste of money (9% (NRTBT

it 367 ST TF (@ ©F 2)

3. It could be a waste of time to use this

service (9% (EGT FEET oS I=9==RE 29

& =0T

4. Ask family/friends for their advice (a2

CTaGT fFar" oo AT a1 TH-T=HIT SN

fAeTat)

5. What others will think about me

(9% CEE! fFe orste o & oifed =ame 9%

@ Tz ©@n)

6. It could cause unnecessary mental
pain/tension (9% (NEIGT e ST Fo1 =riY
3 @9 M3)

U oo

O O od
0O U g
O U o L
IREREREERE

G. Please provide the following information (‘\” mark in the appropriate option):

i. Name (a): ii. Age (IT¥): iii. Gender (f&57): Male / Female
iv. Educational qualification (ff/e oiger): O Literate O Upto High school =~ O Undergraduate
O Graduate O Post graduate O Others
v. Occupation (¢’=1): O Student O Service O Self employed O Business
O Retired O Homemaker O Presently not employed

vi. Family Type (sfR3@1 a319): O Nuclear O Joint
vii. Life Cycle Stage: O Single O Married: No children / with children

(8§59 w7 W) O Children at home / Outside home O Grandparents

viii. Household Income (per month): O Below Rs. 6,000 O Above Rs. 6,000 to Rs. 20,000
(ST MRS ST ) O Above Rs. 20,000 to 40,000 O Above Rs. 40,000 to Rs. 1,00,000
O More than Rs. 1,00,000

ix. Monthly Disposable Income (F@FTT IT@BT ) :

xX. Preferred mode of Shopping: Online: % Traditional: %

xi. Contact address with mobile number:




APPENDIX B
Questionnaire on buying behaviour-2

Q.1. Please choose any one of the following adjectives which best describes your present mood.
(_yHappy ()Sad ("3Scared (_sAngry (_) Surprised (Don't know

Q.2. How many times in an average do you buy the following services?

Mobhile . SE mg Leisure
. Restaurant- Services- Online ervices Travel
Movie  Giiingowt  RechargeTanff shopping CreditvDebit card  lrave
eto usef Loan/Gaving
' accoud
i. Weekly ] ] ] ] ] ]
ii. Monthly [] [] [] [] [] [ ]
iii.Yearly ] ] ] ] ] ]
iv. Don’tbuy atall [ ] L] L] L] L] L]
Q.3. To what extent do you agree with the following factors that influence your willingness to
buy the services mentioned below? Please mark your response in the given boxes using the
following scale.
(Never-1, Rarely-2, Sometimes-3, Mostly-4, Always-5)
. Banking
MIohile . ei
] Restaurant- Services- Cnline SPM?S' Ir_remurle
Movie Eating out Recharge/Taiff Shopping Credit/Debit card rave
e usef Loan/Baving
accout
i. Requirement ] ] ] ] ]
ii. High rating by
public 1 [ ] [ ] 1] [] [ ]
iii. Advertisement ] [ 1] [ 1] ] [ ] 1
iv.Friends/family’s ] ] ] ] ] ]
influence
v.Discount/offer/gift ] ] ] ] 1] [
coupon

Q.4. Mary is a 26-year-old girl working in an MNC. It is three days before Mary gets her next paycheck. It
was a Friday and her favourite co-workers were planning to go for a movie after office. Mary also felt a
sudden urge to accompany them. To book tickets online, they were browsing bookmyshow. Suddenly their
eyes stop on a flash advertisement with some beautiful destinations. They could not resist but browse the site
to virtually explore the destinations and felt the tendency to spend their weekend in a beautiful place at a
short distance.

Q. If you were in the position of Mary, would you go for travelling? | Tes | | Ha | | Can’t say |

A. If No, because it is not affordable (time/money)
() Strongly agree () Agree () Neither agree nor disagree () Disagree ()Strongly disagree

B. If Yes, because,
1. You like travelling

() Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
ii. Your friends are going

() Strongly agree () Agree () Neither agree nor disagree () Disagree ()Strongly disagree
iii. The destinations in the advertisement are very attractive

() Strongly agree () Agree () Neither agree nor disagree () Disagree  (0)Strongly disagree
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Q. 5. Please look at the following advertisements of a tourist package and respond to the questions.

Thailand Super Saver
(Ex - Kolkata)

4 nights/ 5 days

@3 23,999

Call +91-9810844400

Q. If you have the opportunity to buy the above service here and now, would you buy it?

| ¥es || Ha | | Can’t say

A. If No, because it is not affordable (time/money)

(O Strongly agree () Agree () Neither agree nor disagree () Disagree  (()Strongly disagree
B. If Yes, because,

i. The place looks very beautiful

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
ii. You like the discounted offer

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

Q. 6. Please look at the following advertisement of tourist places and respond to the questions.

Most beautiful and popular travel destinations e

A

e

Q. If you have the opportunity to buy the above service here and now, would you buy it?

A. If No, because it is not affordable (time/money)
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

B. If Yes, because,
1. The places are very beautiful and attractive

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. These are some of the most popular tourist places
(O Strongly agree () Agree () Neither agree nor disagree () Disagree  ()Strongly disagree
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Q. 7. Anu’s cousin was talking about a recently released movie. He was describing her some
interesting scenes that he has seen in the trailer. The movie has become very popular. He is
eager to watch the movie and has a gift voucher of buy-1 get-1 free ticket. However, Anu is
very particular about movie and theatre hall.

Q. If you were in the position of Anu, would you watch the movie? | Yes | | Mo | | Can’t say

A. If No because, you do not like going to theatre hall

() Strongly agree () Agree () Neither agree nor disagree () Disagree (") Strongly disagree
ii. If No, because it is not affordable (time/money)

(O Strongly agree (D) Agree () Neither agree nor disagree () Disagree () Strongly disagree
2. If Yes, because,

1. You like watching movies

(O Strongly agree (D) Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. Your cousin wants you to accompany him
(O Strongly agree (D) Agree () Neither agree nor disagree () Disagree () Strongly disagree

iii. The movie is become very popular
() Strongly agree () Agree () Neither agree nor disagree () Disagree (") Strongly disagree

iv. There is a discount in the movie ticket
() Strongly agree () Agree () Neither agree nor disagree () Disagree (") Strongly disagree

Q.8. Please look at the following advertisements of a movie hall and respond to the question.

A 5D movie has been released in the theatre hall shown below. The hall is so comfortable and
luxurious that whoever visits have a great time there.

-

Q. If you have the opportunity to watch the movie in the above theatre, would you buy a ticket
here and now?

|Yes ||No || Can’tsajf|

A. If No, because it is not affordable (time/money)
() Strongly agree () Agree () Neither agree nor disagree () Disagree (") Strongly disagree

B. If Yes, because

() Strongly agree () Agree () Neither agree nor disagree () Disagree (") Strongly disagree
1. The theatre hall looks so comfortable

(O Strongly agree (D) Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. It will be such a fun to watch 5D movie
() Strongly agree () Agree () Neither agree nor disagree () Disagree (") Strongly disagree
Vi
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Q. 9. Please look at the following advertisement of a restaurant service and respond to the question.

Q. If you have the opportunity to have dinner in such an exotic place like above, would you likely
to go here and now?

|Yes || Ha || Can’t say |

A. If No, because it is not affordable (time/money)
(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

B. If Yes, because the place looks so beautiful and dreamy
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

Q. 10. Nick stays in a hostel in the university campus. Usually, he with his friends goes for
evening tea. One Sunday, they were having their usual tea and discussing over matters of
interest.One of his friends was talking about a newly opened restaurant outside their campus
which is very good and the price is also reasonable. As a promotional activity they were

offering discount also. Listening to this, everyone is excited to have their dinner at the restaurant.

Q. If you were in the position of Nick, would you go to the restaurant?

|Yes || Ha || Can’t say |

A. 1. If No, because you do not like to have dinner outside

(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. If No, because it is not affordable (time/money)
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

B. If Yes, because,

1. Your friends are going

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
ii. The popularity of the food and services

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
iii. The restaurant has discounted offer

(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

Vil
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11. Please look at the following advertisements of a mobile service and respond to the question.

W

e
)

If you have the opportunity to buy the above service here and now, would you buy it?

|Yes ||No || Can’tsajf|

A. If No, because it is not affordable (time/money)
(O Strongly agree (D) Agree () Neither agree nor disagree () Disagree () Strongly disagree
B. If Yes, because there is discounted offer

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

12. Leena saw the advertisement of 4G LTE in TV which has many features like video calls, TV,
multiplayer games, moving film streaming and super fast internet. Most of her friends are already
using this service and found it quite interesting and beneficial. Leena sometimes wants to get

rid of her current mobile connection.

If you were in the position of Leena, would you buy the 4G LTE service?

| Yes || Ho | | Can’t say

A. 1. If No, because it is not affordable (time/mone)
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
ii. If No, because you find it a tedious process to change and buy new mobile connection
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

B. If Yes, because,
1. Your friends are using it

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. The service seems interesting and beneficial
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

iii. Everybody uses this service
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
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Q. 13. Please look at the following advertisement of online services and respond to the question.

Hi o
“1 resolve to never
miss a SALE!" OFF

Hurry! DAYS
AT Offer only valid ONI'Y
SHOP
+NOW

“T&C apply.

. FOOTWEAR GCLOTHING @, ACCESSORIES

If you have the opportunity to buy the above service here and now, would you buy it?

| Yes

| Ha | | Can’t say

A. 1. If No, because, I do not buy online

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
ii. If No, it is not affordable (time/money)

(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

B. If Yes, because there is discounted offer
(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

Q. 14. Shilpa was just checking up some online shopping sites with her friend. There are beautiful dresses
and accessories in one of the popular shopping sites. Her friend just decided to order one pair of shoes with
a matching stole. She usually purchases most of her things online. Shilpa also feels a tendency to buy
something nice.

Q. If you were in the position of Shilpa, would you buy the pair of shoes online?

|Yes ||No || Can’tsajf|

i. If No, because, it is not affordable (time/money)
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. If No, because you do not require it

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
iii. You find it risky to buy online

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
B. If Yes, because,
i. You friend has bought one

(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
ii. The shoes in the advertisement are so attractive and good

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

iii. Most of the people prefer online shopping

(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
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Q.15. Please look at the following advertisements of a bank service and respond to the question.

Shift the load of securing your family’s
future from shoulders to fingertips.

Get online life insurance
cover of T1 Crore at
just ¥18* per day

KNOW MORE

Q. If you have the opportunity to buy the above service

here and now, would you buy it? | Yes | | Mo | | an't say |

A. i. If No, because, [ am careful about financial planning
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. If No, because, it is not affordable (money)
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

iii. If No, because, I do not require it
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

B. i. If Yes, because, it looks beneficial
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. If Yes, because it looks tempting
(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

Q. 16. You have seen the hoarding of a new bank service where it is written that, “Now you don’t have to be
panic thinking of a long queue in the bank, use ‘m-pesa’ and transfer, withdraw, pay bills, recharge
through your mobile. You remember your friend has also availed it which requires opening a saving bank
account with the bank. He really likes it as the service reduces the issues of server error etc. The service has
become very popular and the reviews are also satisfactory.

Would you open a bank account to avail the service? | Yes | | Ho | | Can't say

A. If No, because,
i. It is not affordable (time/money)

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. [ am alright with my current bank service
(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

iii. I do not understand the operation yet
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree
B. If Yes, because,

i. The service looks quite convenient
(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

ii. Your friend is also using the service

(O Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree

iii. Most of the people have been using the service

(0 Strongly agree () Agree () Neither agree nor disagree () Disagree () Strongly disagree X
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17. Additional information:

Please provide the following information. Your information would be kept completely

confidential.

i. Name of the Current mobile service provider(s):

a. Prepaid/Postpaid connection (please tick wherever applicable)

ii. Name of the saving bank(s):

iii. What kind of movie do you watch: Based on actor/ Based on director/
Based on story/ Award winning movie/ All type

1v. Favourite restaurant: / None

Name: Place:

Xl
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