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Human Research Ethics Approval Statement

This thesis, entitled “Impact of Soundscape in Diners’ Experience: A Study in Assam”
includes an experiment involving human participants and was conducted with a strong
commitment to ethical standards. The experiment was conducted in a real restaurant setting,

and all participants participated voluntarily.

Before the study began, participants were informed about the purpose and process of the
research. After being reassured that their participation was entirely voluntary, those who
gave their consent completed the questionnaire. They had the right to withdraw at any time

without any consequences.

No personal identifying information was collected, and all responses were kept confidential.
The study involved no physical or psychological harm, and participants were treated with

respect and dignity at all times.

The research followed general ethical principles of respect, consent, confidentiality, and

voluntary participation.
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