
CONTENTS 

... 

. CHAPTER I: . Introduction 

I J Introduction · 

1.2 Statement of the problem· 
. . 

1.3 Survey of Literature 

1.4 Significance of the Study 

1.5 Objectives 

1 .6 Universe of Study 

· 1.7 Methodology 

I .8 Conceptual Framework 

·. CHAPTERU: Locating the Beltola Market 

-- 2.1 The· History of Markets in India 
. . 

2.2 Tribal Markets and its Relationship to the Mainstream Society 
' . . . . . . 

· _· 2.3 Markets and Market Network In North East India 

·_ 2.4 Historical Background ofBelto!a Market 

2:s Vendors and their role in Beltola Market 

Pg 1-7 · 

Pg 7,;, 14 

- . . . . . ,·· 

. _·_. 2.6 Relation between tribal vendors and non tribal vendors in Beltola market 

CHAPTER III: 
·Challenges 

Tribal Women Vendors in Beltola. Market: Issues arid 
. . 

Pg 15-23 

· 3.1 Tribal Women and thdr Economic, Political and Social role 

· .· 3.2 Tribal Women I Tribal Vendors and their role in the Market place 

3.3 Tribal Women Vendors ofBeltolaMarket and their Economic Role 

.·-"' 



.. 3.3 Tribai.Women Venclms and their Domestic Role 

. '·3A Tribal Women Vendors vis a vis their Male Counterparts 

3.5 Security.Issues ofTribalWomen Vendors in Beltola Market 
. . . .. . : . . . . 

. 3.6 Tribal· Women V ~ndors and. their relatio~ with the Mainstream Society 

.· CHAPTER IV: CONCLUSION 

REFERENCES 

. FIELD PHOTOS 

Pg 24-33 

Pg 34-35 

Pg 36-37 


